
 

  



PRO-TIPS FOR SOCIAL MEDIA PHOTOGRAPHY 
BY LEXI BROWNING, WEST VIRGINIAN PHOTOJOURNALIST 

 
Every endeavor begins with a vision. If any element of social media is going to catch your eye, 
it’s going to be a social media account’s visuals. When it comes to maintaining a professional 
brand, incorporating imagery to your profile can take your social media up a notch — but only 
if it’s executed properly. Consistent, quality visual communication are key components for a 
successful presence on your social media accounts.  
 
My theory is that using quality imagery can increase engagement in three ways: mentally, 
emotionally, and physically. When a follower scrolls through their feed and your image catches 
their eye, they’re making a mental note of the visual quality — whether they realize it or not 
(consider it mentally dog-earring a chapter that’s piqued your interest). When you include 
visuals, they stand out from the sea of text on any social networking site. If crafted carefully 
over time, this cultivates a positive relationship with your followers and fosters an emotional 
attachment to your brand or product. This leads to physical engagement, like clicking links to 
your site, coming out to an event, or visiting your brick and mortar location. By the time they 
connect with you more personally, you’ve already built a steady foundation. 
 

Pro-Tips and Tricks 
 
Each of the following elements can add depth to your photographs for social media:  
 

1. Check your focus. The average smartphone image quality has improved drastically over 
the last few years, but that doesn’t guarantee that you’ll end up with an Insta-worthy 
image. Tap the subject of your image to make sure it’s in focus and crystal clear.  

 
2. Composition is key. Seek out a clean background for your subject. By default, the 

human eye is attracted to the brightest part of an image. If your subject isn’t 
attention-grabbing, the eye moves elsewhere. Ensure that your subject stands out 
against the background and is isolated, ensuring they’re the only focus of your image.  
 
Pro-Tip: If you’re photographing an individual, be sure to have them take a few steps 
away from a background to truly isolate them. This can give your subject depth and 
prevents your images from looking flat.  

 
3. Chase the light, but know when to relocate. When it comes to photographing a 

product, individual or event, bright, indirect light is often the key. If an environment is 
too bright, the subject will look washed out. If the environment is too dark, you’ll have a 
hard time seeing the subject. Pay attention to the way lighting changes throughout the 
day in your office or home. You may find a well-lit spot in a place you least expected it.  
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Pro-Tip: If you’re looking for a warm, moodier vibe, utilize early morning light just after 
sunrise or just before the sun sets in the evening. 

 
4. Think minimally. In terms of style, the simpler, the better. When your eye meets an 

image, there’s a lot to process. By keeping your photographic composition minimalistic, 
your social media feed looks clean, creative and professional. Your followers will notice 
your efforts, which in turn boosts your credibility.  

 
5. Keep it consistent. Whether that’s your brand or organization’s palette colors as 

background colors, or using an app that frames full images to fit on Instagram. If you 
have a style, stick with it.  
 
Pro-Tip: Look through the feeds of your favorite shops, companies and individuals you 
admire. Is there a reason you’re drawn to their feeds? It’s likely their consistent visual 
presence. Take notes and draw inspiration from these figures if you feel a similar 
structure could be applicable to your company or personal account. 

 
6. Never take another’s image without consent. If you’re enamored by their image or 

style, reach out to them and ask for permission to use their image on your account. In 
any form, visual art is visual art. You wouldn’t steal a painter’s canvas; don’t steal 
photographs.  
 

 
If photography isn’t your thing, no sweat! Leave it to the professionals. Investing in 
professional imagery can not only up your social media game, but can it can generate a great 
(and profitable!) return on your investment.  
 
 
 
 
 

 

Keep scrolling to see sample images and details on why each image works! 
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In this image, the composition is simple: The Nikon F3 is 
in focus and against a plain, solid colored background. 
For this image, I waited until the sun was bright and 
indirect in my office to snap this sample shot. It’s 
minimalistic and clean in style.  
 
 
 
 
 
 
 
In this image, a vibrant blueberry cupcake is framed 
against a soft, subtly patterned background. The cake is 
illuminated by bright, indirect light and is in sharp focus. 
Pro-Tip: Feel free to find a complimentary background 
when it comes to colorful, whimsical subjects.  
 
 
 
 
 
 
 
 
 
In this image, a neutral packaged item is decorated with 
a sprig of dried lavender by a retailer. By utilizing a solid 
background, the image allows the details to “pop.” If 
your brand or personal style is minimalistic or earthy, aim 
for neutral colored backgrounds.  
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