
 

  



PRO-TIPS FOR SOCIAL MEDIA MANAGEMENT 
BY LEXI BROWNING, WEST VIRGINIAN PHOTOJOURNALIST AND EMMA PEPPER, DIRECTOR OF 

STRATEGIC NETWORK COMMUNICATIONS, WV COMMUNITY DEVELOPMENT HUB 
 
We’ve taken a look at the best social media practices and included specific pro-tips that will 
assist you in reaching a wider audience with a more dynamic impact. Whether you’re 
maintaining your company’s brand or developing your professional online persona, successful 
social media builds your account’s credibility and keeps your followers informed and engaged. 
Once you fill in any gaps in your profile, level up your content creation and frequency of 
posting, you’re well on your way to establishing a strong digital presence. Remember: 
Everyone starts somewhere, and with these tips, you can move forward and share your 
newfound knowledge with others who could use a boost.  
 

1. Make sure your posts work to support the big-picture vision you are communicating 
through your work. Keeping consistent in broadcasting a big picture vision for who you 
(or your organization!) are (is!) and how you show up in the world is key to growing a 
social media audience.  
 
Whether it’s being consistent with the types of photos and videos you are posting or 
using the same type of language and tone of voice in your posts, get clear on your big 
picture vision and be consistent in communicating it. This builds credibility for your 
voice on social media.  
 
Pro-Tip: Feeling stuck on where to start with your vision? Take a step back and ask 
yourself these questions: Why am I engaging in this work? Don’t be afraid to think big 
and make bold claims — just make sure you have the products and services to back 
them up! 

 
2. Be thoughtful with your posts to put forward polished content. Are the people in your 

photos well-lit and framed in a flattering way? Are you being mindful of grammar and 
punctuation? It’s not necessary to be a perfectionist on social media - and a little 
personality does go a long way - but also keep in mind the need to make a positive 
impression. Your social media account is part of the public image that you’re creating 
for yourself or your business, organization, or group.  

 
3. Keep consistently showing up on your accounts. How often are you posting? If you 

can’t recall, consider doubling down on your efforts. If you have a business page, 
Facebook and Instagram allow you to schedule posts in advance, and you can take 
advantage of free software like Tweetdeck (tweetdeck.com) and Hootsuite 
(hootsuite.com) for scheduling tweets. The more you post, the more accessible you are. 
Be present; post often. 
 
Pro-Tip: The old rule of thumb was to only post to Facebook once a day, but times are 
changing! Thanks to Facebook’s algorithms, you can post multiple times per day 
without overwhelming people in your network.  
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4. Double check that you’ve completed all of the relevant supporting information on your 

profile.  Have you completed all or many of the sections of your social media profile? 
Adding information like your “about” statement, or if you have a brick and mortar 
business, your hours and location, builds credibility for your business. On social media, 
when people aren’t able to see you face to face, followers look to this type of 
information to build trust. 

 
5. Dynamic Mix of Content: Sharing a dynamic mix of photos, videos, and articles on your 

social media accounts ensures that your readers will be entertained and more engaged. 
This allows you to experiment and see what works and what doesn’t. Give yourself the 
flexibility and opportunity to try out sharing different types of posts to help ensure 
you’re getting the best returns on your investment of time. 
 
Pro-Tip: If your social media platform of choice has added a new feature, test it out! 
When a new feature — like “going live” or “stories”— is added to a platform, it gives 
you a unique opportunity to be innovative with the creation and distribution of your 
content and catch the eye of your potential clients or customers. Staying ahead of the 
curve can pay off!  
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