
 

  



PRO-TIPS FOR PITCHING A STORY TO MEMBERS OF THE MEDIA 
BY LEXI BROWNING, WEST VIRGINIAN PHOTOJOURNALIST 

 
Journalists are in tune with what’s going on in their communities, and they work diligently to 
ensure that transparency and truth always prevail. Whether you’re a lifelong resident, a new 
face in the community or a future business owner, introducing yourself to your local media can 
be beneficial for both parties. Knowing how to work with journalists and understanding what is 
newsworthy can drastically improve your likelihood of getting coverage.  
 
These tips will support you in pitching a story, determining its value, and building a 
professional relationship with your community gatekeepers.  
 

1. Determine why the “story” is impactful or “newsworthy.” In journalism, a story’s value 
is determined based on several criteria, which include: 

 
● Proximity 
● Timeliness 
● Human interest 
● Uniqueness or unusual appeal 
● Relevance in the medium or region  

 
Pro-Tip: Your story’s worth to the reporter and editor can often depend on how you 
pitch it to them. Make sure you’re highlighting your strongest, most unique facets of 
your endeavor up front.  

 
Example: Let’s say you’ve opened a coffee shop in your hometown. In most 
publications, this may only be valued as a standard business feature. However, if you 
angle your pitch in a way that is unique (and always truthful), you’re more likely to catch 
their attention. Perhaps you’re reviving a century-old bean grinding tradition. Notice 
how the angle reshapes the story’s impact?  
 

2. Research and find the right reporter for the story. You wouldn’t submit a feature pitch 
to a sports reporter, so be sure to invest time to find the right journalist if you’re new to 
the area or aren’t sure who would be responsible for covering your topic.  
 
Pro-Tip: If you’re pitching to one of multiple reporters on the beat, it can help to note 
why you chose to send this pitch to this particular journalist. Have they covered a 
similar story in the past? Let them know how your story relates to what they are 
covering in the community. 
 

 
3. Prepare and draft your pitch. Email is, without a doubt, the most popular method of 

delivery for story pitches. It gives journalists the chance to respond at their convenience 
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and do some research before following up. Provide the following elements in your 
email: 

 
● Brief introduction. No need for grandiosity. Keep it concise, simple and 

professional.  
● Introduce the story pitch and give a condensed overview about why this story is 

relevant and why should be covered. Be cognizant of grammar, spelling, etc. 
Nothing disqualifies a pitch faster than incorrect spelling (particularly if it’s the 
reporter’s name).  

● Your contact information, namely your phone number so that you can be easily 
reached.  

 
Pro-Tip: Proof the email. Twice. Feel free to ask a respected friend or partner to lay a 
second set of eyes on the draft.  
 

4. If there’s no response, touch base once more before finding another outlet with which 
you share your pitch. Follow up with a phone call to make sure they got your email and 
to ask if they have any questions. Sometimes story pitches get buried in inboxes or 
stuck in spam folders. Don’t assume that the journalist is ignoring you — odds are, their 
inbox is full. Be patient.  
 
Pro-Tip: Reach out as soon as you’ve solidified your pitch. The earlier you submit, the 
more time they have to research and schedule your story with an assignment editor if 
it’s deemed newsworthy. 

 
5. Return the investment. By subscribing to your local newspapers, you’re investing in your 

community and its storytellers, and you can stay up to date on news that may be 
relevant to your business! 
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